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Deliverable Description

Data Management Plan as required by the participation in the Open Research Data
Pilot in Horizon 2020. This document contains guidelines and information from the
project partners on how data involved in the project is stored and processed.
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Abstract

This document describes the Data Management Plan (DMP) of the FashionBrain
project. It is a short plan that outlines what data will be generated or collected, how
data will be managed, the standards in use, the work ow to make the data accessible
for use, reuse and veri cation, and which plans for data sharing and preservation
exist ensuring that data are well-managed.
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1 Introduction

This document describes the Data Management Plan (DMP) of the FashionBrain
project. It is the initial plan that outlines what data will be generated or collected,
how data will be managed, the standards in use, the work ow to make the data
accessible for use, reuse and verication, and which plans for data sharing and
preservation exist, ensuring that data are well-managed.

This deliverable outlines the initial DMP, which is in line with the H2020 guidelines
for data management plan creation and identi es the initial classes of datasets of
the project.

This DMP is not a xed document and it covers the whole research data life
cycle: creation, storage, use, sharing, archiving, destruction. The data collected
or generated during the duration of the project by the consortium partners are
identi ed as newly collected data in this document.

The remainder of the document is structured as follow: Section 2 presents
an overview of the FashionBrain integrated architecture (FaBIAM), Section 3
summarise the data used and collected by the consortium, Section 3.1 describe
the data processing work ow, Section 5 discusses the ndability, accessibility,
interoperability and reuse (FAIR) of the data. Section 6 presents the resources
allocation for the management of the data. Section 7 discusses the security of the
data, and Section 8 the ethics aspects of the data collection. Finally, Section 9
provides links to institutional and consortium policies.

1.1 Scope of This Deliverable
We refer to deliverables D9.1 to D9.4 for more information of the Ethics aspects

of the data collection, and to Deliverable D2.3 for more information on the
FashionBrain integrated architecture.
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2 Data Integration in FashionBrain

The main output in terms of data integration (at the moment of publication of
this deliverable) is FashionBrain Integrated Architecture (FaBIAM), a MonetDB-
based architecture for storing, managing and analysing of both structured and
unstructured data, which has a three layer structure:

" At the bottom, the data ingestion layer supports ingestion and storage of
both structured (i.e. Comma Separated Values (CSV)) and unstructured (i.e.
JavaScript Object Notation (JSON)) data.

In the middle, the processing layersupports advanced Structured Query
Language (SQL) window functions, in-database machine learning and
continuous queries. These features have been added into the MonetDB kernel
in the context of project task T2.3.

At the top, the analysis layerhas integrated tools provided by FashionBrain
partners for advanced time series analysis (with partner UNIFR) and text data
processing (with partners BEUTH and Zalando).

N

Figure 2.1: Architecture of the FashionBrain integrated architecture (FaBIAM).

In FaBIAM the following work with partners has been integrated:
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